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Marketing Your Poetry Chapbook
By Elizabeth Simson
So you’ve written a chapbook, and either had it accepted for publication or published it yourself. Now what? Below are some suggestions for ways you can market your chapbook.

· Hold a poetry reading event. See if you can combine your reading with a music performance or an art show at a local gallery. I have found that musicians often turn up at open mikes. That is a great opportunity to ask them if they would join you in a reading. Keep several of your chapbooks on hand for people to purchase.
· Schedule your own ‘book tour.’ Find local poetry venues in your area and contact the host to see if you can be a featured reader. It never hurts to ask! Even a small venue is a great chance to meet other poets and writers, and to practice talking about your book.

· Create a website about the kind of writing you do and sell your chapbook on the site. Include a couple of sample poems so that people can get a feel for your poetry. Don’t forget to submit your site for listing through Yahoo and Google. Browser the Internet and see if there are other local poetry web sites which will link to your web site. (The more mutual links you have, the higher your site will rank in internet search rankings.) PayPal is a great way to accept payment online, as they only charge a small fee for handling the transaction and allow customers to securely pay by credit card.
· Submit your chapbook to contests which will allow for previously published chapbooks.

· Tell your writing or workshop group about the chapbook and how they can purchase a copy.
· Submit your chapbook to other literary journals for review. This means giving your chapbook away for free (most journals won’t return the copy you send them), so carefully choose the journals. Always read the journal’s guidelines to see if they accept unsolicited chapbooks for review. Start with the journals that you’ve already had poems published in. Some of them (for example, The Comstock Review), may have a policy that they only review chapbooks by previous contributors.
· Contact small book stores in your local area to see if they will carry a few of your chapbooks on consignment. Remember to follow-up with them and thank them.
· Send out press releases to local newspapers. In addition to the regular newspaper, remember the small, independent papers. Local magazines with a specific focus (NW Women’s Journal, for example, is a local Portland paper aimed at women intellectuals) might be a good place to send a press release, especially if you or your work fits with their target audience.
· See if you can read from your chapbook as part of a local radio or cable TV show.
· Donate your chapbooks to libraries, schools (especially your college or high school alma mater) and other organizations. Check with professional organizations and see if they keep a ‘library’ of member books. (For example, the International Women Writer’s Guild, IWWG, keeps a library of IWWG members’ books at Skidmore College.)
· Purchase an advertisement selling your chapbook in a small magazine or literary journal. If your writing is especially suited to a specific audience, for example, women’s issues or cowboy poetry, find a magazine or journal that is targeted at that audience. Don’t forget e-zines. (For example, the National Association of Women Writers (NAWW) sells ad space in their e-zine for authors to promote their books. Poets & Writers runs a monthly special in April.)

· Attend a book or trade show, such as the Los Angeles Book Expo. The organization FYOS will promote your book at trade shows for you through their “Literary Entrepreneur Affiliate Program”. More information is available at: http://www.fyos.com/leap.htm. Other organizations of this nature may be available…check online and ask around.
· Create a signature at the bottom of your e-mails that points people to the URL where they can purchase a copy of your chapbook.

· Also create signatures that have the chapbook URL at the bottom of any message your post in any online forum.

· Consider your chapbook, no matter how simple it was to publish, a true success. When you type up your bio for other writing endeavors, or for websites, be sure to say, "Author of the chapbook "name of chapbook."

· In addition to your chapbook, consider developing some other marketing materials to have on hand for times when you might not have a copy of your book with you. At minimum this could include a business card, which you can print yourself using business card paper or order at a low cost from vistaprint.com, and bookmarks or postcards with your photograph, contact information, and a short blurb about your book.
· Ask other poets and authors. Attend local readings and chat up featured readers. Ask them how they market their books and find out what’s worked for them.
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